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Spotted for you this week: a reusable water bottle that can be rolled up when empty, Virgin

Atlantic's iPhone app for fearful flyers, a greener alternative to gypsum drywall, and more. 

A retailer's primary role may be that of curator and tastemaker, but that doesn't mean that the

crowds can't pitch in to help. Online indie clothing retailer ModCloth asks its customers to help

choose which items to take into production. 

ModCloth launched its Be the Buyer initiative two weeks ago. The voting process is reminiscent of t-

shirt purveyor Threadless. But whereas t-shirts are almost a commodity from a manufacturing point

of view, ModCloth sells dresses, shirts, jackets and skirts that are more complicated to produce.

Which is where the virtual buyers come in. As ModCloth explains: "sometimes there are designs

that we absolutely adore, but the designer can only put them into production if they make a large

quantity. As a small company, it’s difficult for us to make these big inventory commitments without

knowing if you will love the designs as much as we do."

ModCloth's fans currently have 61 designs to vote on. They're encouraged to add comments on

each design, and to share their voting decisions on Facebook and Twitter, turning the voting

process into a useful marketing tool for ModCloth. If a design is taken into production, customers

who voted for it receive an email notification as soon as it's available, allowing them to be the first to

buy and wear it. Winning designs will normally be for sale a few weeks after voting ends. 

While the concept won't work for every retailer or manufacturer, it's definitely one that many could

benefit from, both by making customers feel more involved and by taking some of the guesswork

out of buying decisions. (Related: Furniture shopping with the crowds.)

Website: www.modcloth.com/storefront/products/be_the_buyer

Contact: support.modcloth.com

Spotted by: Margarita Barry

This is a PDF version of the free weekly newsletter published by Springwise. 
Go to www.springwise.com for more smart new business concepts from around the world.



Puzzle books are big sellers, but generally not much to look at. Aiming to capture that gap in the

market is a series of eyecatching, pocket-sized books. The Pocket Posh line includes about two

dozen books, which retail for USD 7.99. Each features 100 puzzles: crosswords, hangman, word

searches, logic puzzles and various forms of sodoku. 

Floral and geometric designs grace their covers, and the books have rounded corners and elastic

band closures that mimic Moleskine notebooks. Developed by The Puzzle Society and published by

Andrews McMeel, Pocket Posh is targeting female puzzlers. Proof once again that everything can

be upgraded to appeal to design-sensitive consumers. One for other publishers to be inspired by?

(Related: Toilet seat covers, upgraded — Chic vomit bags for morning-sick moms.)

Website: www.andrewsmcmeel.com

Contact: www.andrewsmcmeel.com/contact.html
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From France to Fiji, bottled water brands rely on spring-based provenance to lure customers. A

newcomer is focusing on a different kind of message: positivity. A Bottle Of, which claims to be

Australia's first Naturally Positive spring water, currently comes in three varieties: wellbeing, love

and strength. 

Launched last December by Heidi Albertiri, a flower stylist who believes in the power of positivity, A

Bottle Of hopes to lift people's moods, encouraging them to "Sip it - Say it - Absorb it - Feel it -

Think about it - Repeat it - Believe it". Given the size of both the self-help market and the bottled

water industry, there's something to be said for a brand that combines the two. 

A Bottle Of is currently sold through a small number of retailers, yoga centers and gyms in New

South Wales and Victoria, and the company is actively seeking stockists in Melbourne and Sydney.

Furthering its message of positive change, a nickel from each bottle sold goes to Food Water

Shelter, a not-for-profit organisation that builds eco-friendly children's villages in Tanzania. How

about licensing the brand to other regions where consumers would welcome an affirmational sip?

Website: www.abottleof.com.au

Contact: info@abottleof.com.au
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How to broaden your customer base if you're an airline? Remedy people who are too afraid to fly.

Back in 1997, Virgin Atlantic started offering courses for fearful flyers. The courses—which are GBP

199 for a full-day session—are reputed to have an extremely high rate of success. Aiming to

replicate that success for a much larger crowd of anxious travellers, Virgin Atlantic just launched its

first iPhone app: Flying Without Fear. 

Following a personal introduction by Sir Richard Branson, the application covers much of the same

ground as the in-person courses. Videos run through the in-flight experience, and extensive

exercises cover topics like wing movement and turbulence. If struck by a wave of intense anxiety,

users can click on the 'fear attack button' for a breathing exercise and other tips, along with Virgin's

reassuring words "This is natural. We know you're scared. You will be ok."

The app sells for USD 4.99 and was developed in partnership with Mental Workout, which has also

created applications that are meant to help people learn mindful awareness and overcome

insomnia. As for Virgin Atlantic: besides increasing its pool of potential customers, it's no secret that

well-placed sympathy—the kind that's sincere, not cynical—makes for excellent brand-building. The

hard part is getting that right ;-)

Website: www.mentalworkout.com/store/flying-without-fear/iphone/

Contact: www.mentalworkout.com/contact
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From fine automobiles to designer handbags, we've covered various companies that let consumers

rent expensive objects instead of buying them. The latest to join the herd is New York-based Rent

the Runway, which allows women to rent designer dresses. 

Dress-seeking fashionistas browse RTR's collection and schedule a delivery date (next-day delivery

is available, as well as same-day in New York City). RTR then sends them the dress, including a

second, back-up size to make sure the fit is as good as the design. Rental costs are around 10% of

a garment's retail price, and range from USD 50–200. Customers can rent for four or eight days,

after which they return the dress in the USPS return envelope that RTR provides. The extra size—

which RTR provides at no extra cost—must be returned unworn.

Further proof that its founders have thought through the concept from a consumer's point of view,

RTR also lets members rent a second style for just USD 25. Which gives them a back-up option for

last-minute decisions, or a second dress to wear at an elaborate wedding or a multi-day event.

Brands currently on offer include Just Cavalli, Helmut Lang, Proenza Schouler and Hervé Leger. 

Appealing both to consumers who are cutting back for economic reasons, and to those who value

experiences over ownership (dubbed transumers by our sister-site trendwatching.com), there's

plenty of room for concepts like Rent the Runway to grow, especially if they provide their clients with

heightened convenience as well as heightened style. (Related: Free clothes rental for fashionistas

— Clothing rental for size-changing dieters — Baby clothes rental service.)

Website: www.renttherunway.com

Contact: feedback@renttherunway.com

Spotted by: Mike Hudack
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To reduce the number of plastic water bottles that end up in landfills, consumers are encouraged to

buy reusable bottles. Since those can be bulky to carry along, a company in Thousand Oaks,

California designed an alternative. Vapur is a reusable water bottle that flattens when empty. Like a

regular bottle, it stands upright when full. But when it's empty, users can fold or roll it up to stick it in

a pocket or a purse. 

Made of ultra-durable three-ply, BPA-free polymer, Vapur bottles can be cleaned in a dishwasher's

top rack and can be frozen to keep water cool. Vapur's eco-creds aren't limited to their day-to-day

use: since the bottles can be shipped flat, they're also greener to ship from manufacturer to

distributors and consumers. All in all, it's an innovative way to make it more convenient for

consumers to drink and carry tap water. Also of interest is that the product was developed in-house

by design agency Tonic, as part of their strategy to create and spin off products of their own. 

Website: www.vapur.us

Contact: www.thinktonic.com/contact-us.php
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What's better than reading? Having someone read to you. Even better—having the author read to

you. When book lovers visit an author's reading, they generally know his or her work. Aiming to

introduce readers to authors they aren't yet familiar with, zehnSeiten (German for ten pages)

promotes writers through videos that feature them reading ten pages from their latest novel. 

Available both online and as an iPhone app, the videos are simple, fixed-camera affairs. No

dramatic introductions or filmed scenes, just black and white recordings of authors sitting at a table

and reading from their work. By eliminating frills, the focus is on the author and production time and

costs are kept to a minimum. Videos range in length from ten to thirty minutes and feature work

from a variety of publishers. New recordings are added weekly. zehnSeiten is the brainchild of five

friends from Munich—an idea they had over drinks. It's a concept that's easily adaptable to others

categories or other countries, at relatively low cost.

Website: www.zehnseiten.de

Contact: info@zehnseiten.de

Spotted by: Franziska Luh

P.S. For those of you who don't speak German, zehnSeiten adds that Tim Parks' and Paul Beatty's

videos are in English.
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We've written about various ventures that connect businesses with 'crowds' of graphic designers.

Most work with contests, meaning that only the winning designer is paid for his or her efforts. 

While companies like Crowdspring, CustomAdArt and 99designs (formerly SitePoint) tap into a

global pool of pro-amateur or underemployed professional designers, a company in the Netherlands

recently launched a local version, focusing on Dutch-speaking clients and designers. Like its

international brethren, Brandsupply works with contests that run for 7 or 14 days. Clients outline a

project and set the price they're willing to pay, after which designers can submit their suggested

solutions. 

The downside of a national approach is obvious: a smaller pool of talent to draw on. But for clients

who don't feel comfortable communicating in English, or who need designers to be able to

understand and incorporate local customs and tastes, local crowdsourcing marketplaces make

sense. One to try out in your part of the world?

Website: www.brandsupply.nl

Contact: info@brandsupply.nl

Spotted by: Berend Schmit
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If Twitter can be used to track packages, publish school menus and crowdfund startups, why not

help tackle the US healthcare crisis too? Cell phones are already changing the way healthcare is

delivered in the developing world, after all, and now Twitter promises to transform the delivery of

healthcare information for stateside consumers.

ASKch is a new service from Nashville-based healthcare information provider Change:Healthcare

that allows users to send quick healthcare questions via Twitter and have them answered within 60

seconds. Consumers can simply tweet a question such as, “what is diabetes” to @askch, which is

now in beta; in return, they get a short description of the disease and a link to more information.

Those seeking prescription pricing information in a particular ZIP code area, on the other hand, can

tweet “cost of celebrex near 37209,” prompting the service to tweet back, “average price of $163 in

37209�  in return. Questions must be formatted according to predefined types, which currently

include: what is (health issue); what is (drug name); cost of (drug name) near (zipcode); generic for

(drug name); and generic discounts for (drug name) near (zipcode). Over time, however,

Change:Healthcare plans to expand those possibilities.

The new application is just the first phase of what will ultimately be a much larger service from

Change:Healthcare that aims to help consumers "be more informed and potentially save hundreds,

if not thousands, of dollars," the company says. Where else could Twitter be used to answer

consumers' standard questions quickly and in real time...? (Related: In-home STD tests with results

by text message.) 

Website: ask.changehealthcare.com 

Contact: company.changehealthcare.com/contact

Spotted by: Cecilia Biemann
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For all the traditional merriment they embody, Christmas trees are a) awkward to transport and b)

terribly depressing when they're discarded in January. No longer if Los Angeles landscape architect

Scott Martin has his way; he founded The Living Christmas Company, which gives Los Angeles

residents the chance to temporarily rent a living Christmas tree and have it delivered right to their

door. Unlike regular Christmas trees, around 20 million of which are felled each year in the US,

living trees are transplanted, roots and all, into pots to be enjoyed over the festive period. After the

holidays, Scott and his team pick up the trees, replant them and nuture them until next year.

Customers can order a living tree from the company's website; sizes range from 3–8 feet and prices

—including delivery and collection by bio-diesel truck—are comparable to those of felled trees.

While the company isn't the first to offer tree rentals for Christmas, it is the first we've seen that lets

customers adopt a pine, allowing them to share Christmas with the same tree year after year,

watching it grow along with their family. Adopted trees are tracked by barcode.

The concept will certainly appeal to eco-conscious Angelenos, who may not get a white Christmas,

but can now choose a greener one. It also gives them a nice little cradle-to-cradle status story to

share at Christmas. Mr Martin goes by the nickname Scotty Claus. However, until he has a

distribution network to match that of his namesake, there's an opportunity for green-fingered, red-

suited entrepreneurs elsewhere... (Related: Trees with character, felled to order.)

Website: www.livingchristmas.com

This is a PDF version of the free weekly newsletter published by Springwise. 
Go to www.springwise.com for more smart new business concepts from around the world.



Fundraising for charity is difficult enough in the best of times, but during a recession it's

understandably harder then ever to persuade potential donors to part with their hard-won cash.

Enter Kidonaki, a Belgian site that has come up with a way for consumers to help finance the

causes they care about by buying and selling unused stuff.

Focused on assisting the efforts of nonprofits headquartered in Belgium—regardless of where they

bestow their aid—Kidonaki (from 'qui donne à qui') is essentially an online auction where all

proceeds go towards the participating nonprofits. Charitable organizations approved to register with

the site are given a space to promote their efforts, including the opportunity to highlight particular

projects they're involved in. Consumers, meanwhile, can use the site to list items they'd like to sell,

whether it's jewelry, baby items or tickets for travel. In doing so, they also select an organization

they'd like to help—current examples include the creation of a small biogas plant in Congo, the

efforts of Sister Emmanuelle in Cairo or stories for children in Belgian hospitals. It's free to list items,

and no commission is charged on purchases; rather, Kidonaki is supported through an annual fee

paid by the participating associations (depending on the number of workers, according to a report

on RTBF) and via advertising and sponsorships. Most importantly, when an item is sold, all

proceeds go to the organization the seller selected to support. In other words, it's a win-win-win:

buyer gets rid of stuff, seller gets something new, and nonprofit gets the cash.

More than EUR 2,000 has been collected for charities since the site's launch in September. One to

sponsor, get involved in, or emulate for a new model of giving in your neck of the woods...?

Website: www.kidonaki.be

Contact: info@kidonaki.be

Spotted by: Sara Borremans
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Orggit offers a new take on web-based information storage. We've already seen this service in a

several guises: from ultra-secure 'memory' storage inside a Swiss mountain, to an online locker for

loved ones to open after the user's death. Orggit's unique selling point is the In Case of Emergency

(ICE) card that it supplies with every subscription. Using the card, medical personnel can call a

dedicated helpline and quote the member's ID code to gain access to all of their medical vitals,

which could be a lifesaver. In case of a lost wallet, the good samaritan who finds it can also call the

helpline and Orggit will arrange an owner-wallet reunion.

Orggit is essentially a consumer-friendly rebranding of parent company Morgan Street Document

Systems' core service, which it has operated for high-end clients since 2003. As the online

information storage industry goes mainstream, Orggit is aiming to appeal to the masses by offering

them a comprehensive and highly-organised place to store critical data. In addition to medical

records, there's a wallet section for storing card and ID data, an 'accounts and codes' area and a

virtual filing cabinet that can hold about 10,000 documents. A free Orggit iPhone app—rapidly

becoming a web start-up essential—gives users mobile access. 

Annual subscription to Orggit's service costs USD 49.99. This includes the ability to add up to 10

users and manage access rights for each user. While consumers are overwhelmed with places to

store data online for free (email providers, Google Docs etc.), Orggit's core value is in the structure

and security it provides. The ICE card gives further peace of mind to users. One to localize for other

languages and regions?

Website: www.orggit.com

Contact: info@orggit.com

Spotted by: Jonathan Pirc
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It's not uncommon to find museums dedicated to showcasing local history; what's less common is to

find a city museum constructed almost entirely of locally found abandoned objects. Sure enough,

though, that's just the premise behind St. Louis's City Museum, a hyperlocal attraction that offers up

a heaping helping of (still) made here appeal.

Housed in a 600,000-square-foot building that used to be St. Louis's International Shoe Company,

City Museum is an eclectic mixture of children's playground, funhouse, surrealistic pavilion and

architectural marvel made out of unique, found objects. The museum actually opened its doors back

in 1997 and is the brainchild of internationally acclaimed artist Bob Cassilly, a classically trained

sculptor and serial entrepreneur whose crew of 20 artisans have constructed the museum from the

very stuff of the city. Old chimneys, salvaged bridges, construction cranes, miles of tile and even

two abandoned airplanes are now part of the City Museum, which continues its ongoing salvage

efforts within the bounds of the city. A collection of vintage shoelace machines from the St. Louis-

based Alox Manufacturing Company are still put to work at the museum, while an Enchanted Caves

exhibit makes the most of the spiral conveyor tunnel system used by the building's former tenant.

Yes, we realize this doesn't entirely fit our regular focus on "new" and "business", but its an inspiring

example of a rigorous approach to being a locally-driven organization. In this era of Starbucks, H&M

and countless other homogenizing forces, consumers value more than ever the details that make

different parts of the world unique. Focus on the local, and you may just set yourself apart! ;-)

(Related: Used cooking oil for ultra-local candlemaking in Tokyo — Mass-made to order, here.)

Website: www.citymuseum.org

Contact: info@citymuseum.org

Spotted by: Rick Noyes 
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Aha Mobile is an iPhone app that offers drivers location-based information and entertainment. A

personally tailored audio stream not only provides up-to-the-minute traffic info, but also features

"shouts"—15 second snippets recorded through the application by other drivers in the area. The

idea is that drivers can help each other out by sharing reports on road conditions, extending the

real-time connectivity that people have on Facebook or Twitter. Furthering the social element,

drivers can belt out tunes in the Caraoke Room, or vent their road rage in the Bad Driver Shout

Room. 

Aha Mobile's on-screen information is designed to be easily navigable and digestible at a glance;

although for safety reasons, people should of course keep their hands off their iPhones while

driving. Roadside services can be located with the help of Yelp and SitOrSquat by answering simple

on-screen questions: "Hungry?" "Need coffee?" "Need a bathroom?" Drivers can also get alerts

when they're approaching red lights or speed cameras. 

Aha Mobile's service is available across the US, with special emphasis on the most heavily

trafficked urban areas. One to bring to highways and byways in other parts of the world?

Website: www.ahamobile.com

Contact: support@ahamobile.com

Spotted by: Cecilia Biemann
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Like a modern-day alchemist, Washington, DC-based Envion has developed a system to produce

oil from waste plastic. Considering that the price of crude oil is once again on the rise, that's not

unlike turning rocks into gold. Envion, founded in 2004, is keeping the lid on the details of its

proprietary technology, but does reveal that it involves extracting the hydrocarbons from plastic, and

that low temperature thermal cracking in a vacuum is part of the process.

According to the company's website, the Envion Oil Generator is both efficient and environmentally

sensitive, producing a net gain in energy recaptured, with vent gas generating electricity to drive the

unit. The machine accepts most types of waste plastic, without the need for pre-sorting or cleaning,

and is able to handle plastic currently sitting in landfill sites. Given that in the US only 4% of the 48

million tons of plastic waste produced every year gets recycled, there's plenty of raw material for

Envion to work with. The company claims that a single oil generator can convert 10,000 tons of

plastic into more than 50,000 barrels of oil a year, at a cost of USD 17 per ton. Given the cost of the

alternatives—landfill at USD 70–200 per ton, and recycling at USD 50–150 per ton—Envion looks

set to clean up. Envion is also developing an application of the technology to convert car tires into

oil.

Although some will challenge that more oil consumption is not what the planet needs, Envion has

come up with a commercially attractive solution to the problem of plastic waste, which should

appeal to local authorities for whom waste management is an increasing struggle. 

Website: www.envion.com

Contact: info@envion.com

Spotted by: Seth Berger
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We've seen several "buy one, donate one" approaches to charity over the past few years, and

recently one of our spotters alerted us to an initiative that brings the concept to baby clothing.

Australian Baby Teresa manufactures and sells a variety of 100% cotton onesies for babies. Both

short- and long-sleeved versions are available, priced beginning at AUD 29.95 including GST. For

each one purchased, Baby Teresa donates another to a baby in need somewhere in the world.

Following its September launch, the company's first round of donations went to benevolent

organisations in its home state of Tasmania that assist mothers with newborns in need; its second

one, meanwhile, was in Uganda. Ultimately, Baby Teresa hopes to help clothe a baby in every

country in the world.

A shining example of Generation G benevolence, Baby Teresa currently seeks stockists as well as

travellers planning to visit countries in need for the purposes of distributing donated suits. One to

sponsor, emulate or otherwise get involved in...? (Related: Buy one house, give one free —

Matching program doubles Kiva loans — Shoes for good.)

Website: www.baby-teresa.com

Contact: shop@baby-teresa.com

Spotted by: Peter Wallhead
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Offering a professional alternative to working from the nearest Starbucks, a new service from

iStopOver makes it easy for people to rent (very) short-term business space worldwide. Created by

Canadian tech enterprise Brightspark, the website provides a fully-automated service that connects

offices with office-needers. Listing is free for hosts, while guests are charged a 6–11% service fee.

Rental terms can range anywhere from a few hours to several months, with spaces for rent

including warehouses, boardrooms, offices, desks—even parking spaces. Users can refine their

search according to particular requirements, such as wifi access, phone systems, catering, etc.

(The service was launched two months ago, so available properties are still limited.) Guests and

hosts can communicate through the site to exchange details. The booking process is automated,

and iStopOver handles all payments online, only releasing payment to the host when they enter a

reservation code given to them by the guest on arrival. This acts as a security measure for guests,

giving them the option to leave without revealing their reservation code if the workspace doesn't

match up to its description. The benefits? Those without offices gain access to a suitable working

environment and professional image, while hosts can make money from empty spaces. 

iStopOver for Office Rentals is an expansion of iStopOver's original home rental model. Both share

features with services we've covered before on Springwise, but iStopOver looks to be growing into

a one-stop solution for short-term rentals. One to partner with regionally? (Related: Helping

consumers rent out unused space, Office space rented out by the desk, Parking and zipping)

Website: www.istopover.com/office

Contact: www.istopover.com/office/contact_us

Spotted by: Mark Skapinker
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Much the way DesignYourDorm gives college students 3D modelling tools to customize and shop

for their dorm rooms, so RoomsByYou aims to bring such capabilities to the rest of us.

The California-based company goes well beyond simply allowing consumers to mix and match

existing products, however; instead, it offers a combination of customization tools and build-to-

order, on-demand manufacturing capabilities to give consumers a way to personalize the textiles

used in their room. Beginning with baby rooms, the site lets consumers customize quilts, baby

blankets, changing pads, pillows, crib bedding, diaper stackers and more using its assorted fabrics

made of cotton, linen or polyester—silk and organics are coming soon. Consumers begin by

choosing whether they want a classic or contemporary room. From there, they can mix and match

fabric styles created by the site's participating designers, or they can upload artwork of their own for

use in creating a new design. A retail calculator keeps track of the running total cost, and rooms can

be shared, tagged or used to create a registry. An assortment of precustomized rooms are also

available. All items from RoomsByYou are hand-assembled on demand in the San Francisco area.

Coming soon are options for designing rooms for kids, teens and others as well.

Similar in many ways to DesignMyRoom—which unfortunately got repurposed since we covered it

last year—RoomsByYou is further proof that when it comes to customization, there's no such thing

as too much. Keep the design-your-own innovations coming! (Related: Design-your-own duvets —

More design-your-own fabric.)

Website: www.roomsbyyou.com

Contact: support@roomsbyyou.com
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While recent interest in sustainable building has spurred the creation of eco-minded materials like

Greensulate and Cow Dung Bricks, drywall is one building component that has remained e

ssentially the same over the past 100 or so years. That's about to change, however, thanks to

EcoRock, a new drywall material that's made of 80 percent recycled materials.

Due to become available from California-based Serious Materials next year, EcoRock is used the

same way as traditional gypsum-based drywall, but it's made of recycled industrial materials and

uses 80 percent less energy to produce. The termite-resistant material also generates 60 percent

less dust than traditional drywall and is 50 percent more resistant to mold. Perhaps best of all,

EcoRock is fully recyclable, and can be used as a pH additive for soil or as a raw material in the

production of new EcoRock and other building materials. Using EcoRock in a building project can

contribute up to 8 LEED credits, Serious Materials says.

EcoRock won a Popular Science Green Tech Grand Award last year and is priced about the same

as high-end drywall, Popular Science reported, at USD 14 to USD 20 per 4-by-8-ft. sheet.

Distribution of EcoRock will begin on the West Coast of the U.S.; one to partner with on availability

in other parts of the world...? (Related: Library of green building materials.)

Website: www.seriousmaterials.com/html/ecorock.html

Contact: info@seriousmaterials.com

Spotted by: Murtaza Ali Patel 
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Carvertising has been around for years—both the kind focused on rental cars, which we've covered

several times, and the kind that lets sellsumers earn a little extra cash wrapping their own cars in

ads. Setting its sights on the latter, cashURwheels is an Australian firm that serves as an online

marketplace connecting drivers directly with companies interested in vehicle-based ads.

Whereas carvertising agencies ask drivers to register their vehicles in the hopes of eventually being

one of the few selected to be part of a large campaign, cashURwheels connects drivers directly with

potential advertisers. Drivers begin by creating an online account and then browsing the available

opportunities. They can create a profile including photos along with information about their driving

habits and commute patterns, and then bid on ad campaigns or request contact with advertisers

directly. Auctions for advertisers include a deadline, the number of vehicles required, and a reserve

price, if any. Upon winning a bid, drivers and advertisers communicate to work out the details. Ad

campaigns are conducted via car wraps—large vinyl ads applied to cars on a temporary basis,

similar in many ways to the sticky car art we've covered before—that transform them, temporarily,

into four-wheeled promotions. Currently, participation for both drivers and advertisers on

cashURwheels is free.

Now serving Australia, cashURwheels aims to expand globally soon. One to emulate or partner with

regionally? And since the system will likely appeal to small and medium businesses with small and

medium advertising budgets, it can't hurt to throw some crowd-sourced graphic design into the

mix ;-)

Website: www.cashurwheels.com

Contact: www.cashurwheels.com/contact_us.php

Spotted by: Cecilia Biemann
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